
Belgian advertising paid media value
Much is about the point of view
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Gross offline current media value

Q1 2020 Q1 2021 Q1 2022 Q1  2023

-6,9%+7,5% -3,8% +7,1% -35,1%
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difference
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% difference in net value Q1 2023/Q1 2022 as estimated by WARC

All offline media

% difference 2023/2022 

+1,3%

+2,9% -0,2%

Sources: Nielsen Ad Intel/Space estimates. WARC Adspend data
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